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Communications
2025 Overview
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WEBSITES
• Erin.ca              (main website)
• Erin Engaged    (Social Pinpoint)
• Discover Erin    (ECDEV/Tourism)
• LinkedIn           (Corporate/HR) 

SOCIAL MEDIA
• Facebook
• X (Formerly Twitter)
• Instagram
• LinkedIn
• YouTube

NEWSLETTER (Subscription-based, Constant Contact) 
• Erin Connection
• Emergency Alerts
• Biz Connections
• Building Connections
• Events
• Alerts

Erin Channels
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Town Events
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Touch-a-Truck
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Shamrock Awards
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Canada Day
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Various PICs and Open Houses (wastewater)
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The Transformation

From
this…
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To 
this…
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…and 
even 
this!
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Branding
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Breaking Down The Data – What does it tell us?
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Followers

955
January 2024 January 2025

1,475

1,472

646 LIKES
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Followers
2,410



15

NEWSLETTER (Constant Contact)
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X/YouTube

Followers
1,593

Followers

50
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Demographics
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Top Content Last 90 Days (Reach)

1 3

2
4
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Erin Engaged

Erin Engaged

First Project 
Launched 
Aug. 2024

8 Projects To Date 
5,500 Visitors 
To Date
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Views by Screen Class (March 12 to April 8)
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Erin.ca
26K Pageviews (March 12 to April 8) - 3K increase YOY
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Communications Zone Priorities (BUCKETS)

GENERAL COMMUNICATIONS            INCIDENT MANAGEMENT              

General Information
Media Releases
Council Decisions
Parks and Rec Programming 
Events

X
Road Closures
Storms
Facility Closures
(Spot News)

Major Disasters
Infrastructure Failure
Cyber Attacks

123
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RESOURCE ALLOCATION

CONTENT 
CREATION

WEB
MAINTENANCE

SPOT NEWS

CONTENT 
CREATION
News Releases
Newsletters
SOCMEDIA Posts
Tax Inserts
Specialty 
Publications
Create Web Pages

Communications Overview

EVENT 
PLANNING

WEB 
MAINTENANCE
Updating Forms
Posting Public Notices
Fixing Dead Links
Building New Pages

SPOT NEWS
Emergency/Critical Posts
Broken Watermains
Road Closures
Natural Disasters

EVENT 
PLANNING
Booking facilities
Catering
Licence Requirements
Entertainment
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2025 Budgeted Priorities

RELAUNCH WEBSITE                     MULTI-DEPARTMENTAL                                 UNDERWAY
ENHANCED CANADA DAY            MULTI-DEPARTMENTAL                                 UNDERWAY
PUBLISH ERIN MAGAZINE            ECDEV/COMMS                                                MAY

NEW RESIDENT OPEN HOUSES           MULTI-DEPARTMENTAL                        UNDERWAY – Q2

CREATE A COMMS POLICY                   CONSULTANT/COMMS                          UNDERWAY – Q3

STAFF MEDIA TRAINING                       CONSULTANT/COMMS                           UNDERWAY – Q2

LECTURE SERIES                                   COMMS                                                    UNDERWAY – Q2

UPDATE LOGO (forms/displays)          COMMS UNDERWAY
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Other Non-budgetary Initiatives

• Create Comms Plans for both Strat 
Plan and EWTP Opening

• Host a Photo Contest

• Expand Art in Hall (Downstairs)

• Expand print product offerings –
brochures, guides, directories

• Explore Creation of Sponsorship 
Agreement

• Host media tour of EWTP
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Future Trends
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